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GENERAL INTRODUCTION

PREAMBLE

[s it possible for us to use the mass media to cvangelize the youth? We shall find out in
this essay. The third millennium has witnessed an enormous technological advancement in the
field of mass communication. The world has become standardized by the mass media. What
makes this possible is the reduced distances in communication, thanks to the satellite
technology. We can instantly know what is happening in USA while we are in Kenya just by a
click of a button. On the world communication day, Pope Paul VI addressed the possible use
of media by the youth saying, “it is clear to everyone that there 1s an immense responsibility on
the part of all, before history, to put to good account the extraordinary opportunities offered by
the communications media to help young people to inform and form themselves, to bring out
the real problems of the world, to seek the authentic values of life and to live up to their calling
as individual persons and Christians.”! Surely, “we live in a bewildering world which is
nioving faster and faster. The mass media in Nairobi all compete for the hearts and minds of
people. The church must master the media and use them in ways that are even more impressive

than the way the world uses them.”

Moreover, “these days it is the media of social
communications that provide new sources of knowledge and culture with their considerable
power of moving men’s feelings and minds, together with the train of ideas and stirrings of the
imagination carried by the sounds and sights they transmit.”

The church cannot close her eyes to such a tremendous development. Within the limits

of her ability, the church should try to tap these ‘powerful’ means of communication and use

them in her evangelizing mission. Needless to say. this tapping is not as easy as it sounds here.

? Daystar University, Sumumary of the Nairobi Church Survey. Larrry Niemeyer, Robert J. Dehrig & Elizabeth M.
Bassett, eds. (Nairobi: Daystar University College, 1989}, 80.
' Pope Paul V1, Social Communications and Youth.
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For the church to be able to use the means of social communication for evangelization, a lot of
work has to be done.

This essay ventures into the work of opening avenues for the church to use the mass
media in evangelizing the youth.

DIVISION OF THE ESSAY

The essay is divided into five chapters. In chapter one, we examine evangelization.
Chapter two introduces us to the world of mass media while chapter three deals with the
resecarch methodology. Chapter four gives the analysis and the interpretation of the data
collected from the research. The final chapter offers some proposals and a general conclusion
on the work.

OBJECTIVES OF THE ESSAY

Through research, we have assessed to what extend the urban youth are exposed to the
media. This has motivated us to outline the following objectives for our study:
I. To conscientise the youth and the vouth ministers on how to use mass media for

evangelization.
2. To propose a suitable medium for evangelization of the youth.
3. To motivate other people to do more research on the mass media and give pastoral
proposals which can help the church to cope up with the age of media explosion.
THE SIGNIFICANCE OF THE ESSAY

This essay derives its significance from the exaltation which the mass media got from
Pope John Paul II's encyclical ‘Redemptoris Missio’ particularty number 37: “the first
areopagus of the modern age is the world of communication, which is unifying humanity and
turning it into what is known as a global village. The means of social communication have

become so important as to be for many the chief means of information and education, of
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guidance and inspiration in their behavior as individuals, families and within society at large. In
particular, the young generation is growing up in a world conditioned by the mass media. To
some degree perhaps this areopagus has been neglected.”

The rcality that this vital areopagus has been ncglected should make us alert in the face
of a world which is turning ‘digital’. This essay can be a gadfly to sting the minds of
evangelizers to realize the missionary potency of the mass media, especially among the urban
youth,

THE LIMITATIONS OF THE ESSAY

This essay cannot claim to exhaust all the available information on evangelization and
mass media as well as the pastoral application implied. Mass media is a complex reality which
cannot be exhausted in such a short essay. Evangelization is a dynamic reality which needs
constant adaptation as per the developments in the world and cultures. This short essay is
limited in its deeper exposition of these two complex realities whose marriage we should
celebrate. Moreover, the research selects only a tiny section of the youth population, namely
urban youth within Karen, Nairobi.

All the same, the essay helps us to affirm that mass media has penetrated the heart of
modern African society, especially in urban areas. One of the challenges ushered by modernity
is the rise and preference of mass media especially by the youth. This is a new culture which
calls for prudent inculturation. Such an inculturation is understood as “a reciprocity and mutual
enrichment of persons and groups in the encounter of the gospel with contemporary society.”
This calls for an attitude of appreciating modern developments in mass media, to discover how

to use them in evangelizing the youth and actually implementing this new aspect of

* John Paul 11, The Mission of the Church: Encvelical Letter Redemptoris Missio, Nairobi: St. Paul Publications,
1990, No. 33.
* Hervé Carrier, S.J., Evangelising_the Culture of Modernity, (New York: Orbis Books, 1993}, 55.
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evangelization. To understand better the link between evangelization and mass media, we need

to define what evangelization is all about.
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CHAPTER ONE

This chapter opens us to the reality of evangelization. It gives us a working definition of
evangelization and highlights evangelization as the mission of the church. The types, content
and methods of evangelization are given in brief. The chapter also looks at the work of
evangelization in Karen, our place of field study.

1.1 EVANGELIZATION: DEFINITION

According 1o the Catholic Encyclopaedia, evangelization is “an all inclusive term used

to describe the entire range of activities by which the church proclaims and communicates to

the world the saving message of Christ.”®

From this definition, evangelization can be said to be
Christo-centric and directed to all people in the globe.

If evangelization is to be meaningful, it has to bring transformation in the lives of the
people. The Lineamenta of the African Synod highlighted that, “the church evangelizes when
she seeks to convert, solely through the divine power of the message she proclaims, both the
personal and collective consciences of people; the activities in which they engage; and the lives
and concrete milieu which are theirs.”’ Therefore, “necessarily, evangelization is, ultimately,
the promotion of kingdom values, though certainly with different accents. Evangelization is the
transformation of society in all its spheres so that it more closely resembles the king\dcom.”S
Evangelization thus penetrates all areas of human life: spiritual, social, political and economie
life. Furthermore, “evangelization implies a regeneration of man’s culture and cultures, in a
vital way, through the power of the gospel affecting, and as it were upsetting ... mankind’s
criteria of judgment, determining values, points of interest, lines of thought, sources of
inspiration and models of life, which are in contrast with the word of God and the plan of

® Catholic Encyclopaedia: Our Sunday Visitor, 1991ed., s.v. “Evangelisation.”

¥ pastoral Depariment, “Defining Evangelization,” African Christian Studies, 10 (1994}, 8.
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salvation.”™ It is the mission of the church to ensure that evangelization meets its goal in God’s
plan of salvation.

1.2 EVANGELIZATION: THE MISSION OF THE CHURCH

Evangelization is at the heart of the mission of the church. It is her task to help people
to have an encounter with the person of Christ and His message of redemption. Evangelization
involves preaching the word of God, founding new churches and ushering in an epoch of total
liberation of the people of God, which marks the coming of the kingdom of God. Precisely,
“the church exists in order to evangelize, that is to say in order to preach and teach, to be the
channe! of the gift of grace, to reconcile sinners with God and to perpetuate Christ’s sacrifice in
the mass, which is the memorial of his death and glorious resurrection”'’
1.2.1 BIBLICAL BACKGROUND
One of Jesus’ instruction to the apostles before ascension says “you will receive power

when the Holy Spirit comes upon you, and you will be my witnesses in Jerusalem through out
Judea and Samaria, and to the ends of the earth”(Acts 1:8) Afier resurrection, Jesus explicitly
sends out his apostles to evangelize the entire world: “then Jesus approached and said to them,
all power in heaven and on earth has been given to me, go therefore, and make disciples of all
nations...”’(Mt. 28:16-20, Mk. 16: 15-20, Lk. 24:45-48).

From the above quotations we can correctly conclude that the church is send by
Jesus Christ to evangelize all peoples. This mission is rooted on the evangelizing activity of
Jesus and His apostles. It is the same task, which the church continues today. What is the

content of this mission?

" KEC, Lineamenta, 16.
o Pope Paul VI, Apostolic Exhortation on Evangelization in the Modern World: Evangelit Nuntiandi, No. 14.
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1.2.2 CONTENT OF EVANGELIZATION |

In his apostolic exhortation, Evangelii Nuntiandi, Pope Paul VI pointed out two
important elements of evangelization: the kingdom of God and liberation salvation.'" This
kingdom of God can be perceived in two phases: the ‘already’ and the "not-yet’. The kingdom
‘already’ is the gesture of God sending his only child Jesus to come and reveal His Father and
accept to suffer for the salvation of humanity. Consequently, “evangelization will always
contain as the foundation, center and at the same time summit of its dynamism - a clear
proclamation that, in Jesus Christ ... salvation is offered to all men, as a gift of God’s grace
and mercy.”'*

Once we have accepted salvation in Jesus Christ, like the rays of the sun, we have to
cast the same light to others so that they can also experience Christ’s saving event. In the
modern society, the best way to cast these rays is by personal witness. Through our everyday
life, many peoplc can be evangelised and hence the maxim that actions speak better than
words. We are thus challenged to be ‘Christ Incarnate’ so that we can reveal God to others.
This revelation is not the end of the process of evangelization.

Evangelization has its 10" in the eschatological reality. It must bear a sign of hope
for the future, the hope that will transcend the life here and now bringing the evangelised
closest to the prime evangelizer. This eschatological reality is the kingdom “not yet’. It is the
destiny. which awaits those who have been truly evangelised.

Evangelization implies a liberating salvation. The world is full of challenges, which
enslave people. There arc so many people who have faced injustice, corruption, and negative

effects of urbanization, unemployment, family unrest. secularism and poverty. These arc some

" Ibid.. No.27.
" T'he final goal.
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of the challenges of Christianity, and hence evangelization has to address them if 1t has to be
both relevant and liberative.

Evangelization has to be integral, addressing the whole of human life in a specific and
particular environment. Bellagamba holds that, “to call the process of evangelization integral
from the point of view of its goal means that whatever be the manner of response of those who
hear the gospel in a particular situation, everything is a contribution to the overall goal of
evangelization, namely, the kingdom of God.”'* The gospel message has to be incarnated into
the cultural milieu of the people to be evangelised. This aspect is important because knowledge
of the cultural context of the people makes the work of the agents of evangelization easier. The
agent gets to know the culture of a peoplc:.t5 Such knowledge becomes a launching pad or a
stepping-stone for integral evangelization.

1.2.3 METHODS OF EVANGELIZATION

A fundamental question people ask is: what method can | use to evangelize the people
to whom [ have been entrusted or vice-versa? People are right to raise this question because
there is no standard method of evangelization. Anyone looking for any particular answer to this
question can easily be frustrated. The answer is found in the multiplicity of the methods of
evangelization which can be used selectively, according to the socio-cullural setting one finds
him/herself in. The reason for the diverse methods i1s explained in Evangelin Nuntiandi: “the
question of how to ‘evangelize’ is permanently relevant because the methods of evangelization
vary according to the different circumstances of time, place and culture, and because they

»ib

thereby present a certain challenge to our capacity for discovery and adaptation.” > As such. we

¥ Anthony Bettagamba, “Evangelization: the Challenge of the AMECEA Churches in the Nineties” African
Christian Studies, Nairobi: CUEA, 1993,17.

" Their language, customs, beliefs and values, their way of reckoning the Supreme Being, their status as pertains
poverty, diseases, ignorance, Oppression.

* pope Paul VI, Evangelii Nuntiandi, No. 40.
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can only attempt to outline few methods which one can choose to apply in his or her particular

situation. Let us highlight some of these methods.

1.

.I\J

(7S]

Gospel of life- this points out to our life witness, which is of paramount importance to
evangelization. Our lives speak more than our words. A modern notion in this aspect is
mission of presence that involves being with people without a primary aim of
converting them. Pope Paul VI's saying that “modern man listens more willingly to
witness than to teachers, and if he does listen to teachers, it is because they are
witnesses™!” should inspire us to give a witness of an authentic Christian life.

Human beings are social beings. They are not islands. They interact with each
other. In this process of socialization, the word of God can be disseminated from one
person to another. This 1s a powerful method of evangelization. Moreover, “the gospel
is not simply a question of words or doctrinal propositions, It is essentially a way of life
- a praxis - which is there to be lived by the people.”'®
Preaching- The word of God is the food of our spiritual lives. Thematic preaching as a
method of evangelization joins us with Christ who is the word of God per se. Such
preaching can take place during the celebration of the sacraments as well as para-
liturgies, in small Christian communities and in our families.

Small Christian Communities (SCC) are in themselves a means of evangelization. They
are prototypes of the means of overcoming divisions, tribalism and racism. Since

everyone knows the other, there is mutual help, support and understanding. The

fertilizer of the SCC’s is the word of God which is shared in all their gatherings.

"" Pope Paul V1. Address to the members of the Concilium de Laicis, 2™ Oct. 1974,
' Alyward Shorter, Evangelization and Culture, (London: Geoffrey Chapman,1994},18.
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4. Catechesis- this is a popular means of evangelization and in fact traditional. It involves
having trained catechists who teach the deposit of faith to candidates within a specified
period of time. |

5. Dialogue with culture: Redemptons Missio No. 37 mentions culture as one of the
areopagus to be evangelized. For the gospel to be meaningful to the people, it has to be
addressed within their cultural context. The gospel has to be put in a language and
symbols which people already understand in order to make it more viable. The Problem
is that cultures are transformed with time and new cultures emerge. Consequently,
“whatever we share as evangelisers has to be shared in an incarnational or
inculturational manner, otherwise we will continue to be, at leas‘t, irrelevant to most
people, or, at worst, condemned for our evangelizing efforts outside the cultural

context.™?

Bellagamba notes that, “today, the image of Mission Ad Gentes is perhaps
changing: efforts should be concentrated on the big cities, where new customs and
styles of living arise together with new forms of culture and communication, which
influence the wider communication.”® One of these cultures is the mass media.

6. Mass Media- The mass media have become prominent in the past decades. All the
methods mentioned above can be named as the ‘ordinary’ means of evangelization.
Unfortunately, mass media has been necglected: “preference has been given to other
means of preaching the gospel and of Christian education while the mass media are left

to the imtiative of individuals or small groups and enter into pastoral planning only in a

secondary way.”*' We now take a bold step ahead to include the mass media. We have

 Anthony Bellagamba, “Evangelization: the Chatlenge of the AMECEA Churches in the Nineties”, 7.

» Anthony Bellagamba. The Mission of the Church: A Commentary and_Reflection on the Encyclical
Redetnptoris Missio by Pope John Paul 11, (Nairobi: St. Paul Publications, 1993), 64.

"' Pope John Paul 11, Redemptoris Missio, No. 36.

10
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already mentioned developments in technology which push us to acknowledge that “our
century is characlerized by the mass media or means of social communication, and the
first proclamation, catechesis or the further deepening of faith cannot do without these
means...”>? The same exhortation also stipulates that “the church would feel guilty
before the Lord if she did not utilize these powerful means that human skill is daily
rending more perfect. It is through them that she proclaims from the housetops (M.
10:27, Lk. 12:3) the message of which she is the depository.™” Moreover, “the means
of social communication have become so important as to be for many, the chief means
of information and education, of guidance and inspiration in their behavior as
individuals, families and within society at large. In particular, the younger generation is
growing up in a world conditioned by the mass media.** Akin to this fact is the truth
that, “the world is the arena of God’s daily revelation. It is from the world that the
church has to be able to read the signs of the times, in order to make the sharing of the
Good News a sensible response to the multitude of varying signals.™
Consequently. there is a need to establish the mass media as the tool, which the Youth can
easily utilize to speak to themselves and to the crowds.

1.2.4 AGENTS OF EVANGELIZATION

Vatican 1l states that “Since the whole church is missionary, and the work of
evangelization is the fundamental task of the people of God...the church is mandated by Jesus
Himself and thus the baptized carry out the work of evangelization in the name of the church™
Consequently, the church which is the community of believers under the direction of the Holy

Spirit (Acts 1:8) does the work of evangelization.

* Pope Paul V1, Evangelii Nuntiandi. No.45.

™ Ibid.

™ pope John Paul 11, Redemptoris Missio, No. 37.

5 Anthony Bellagamba, “Evangelization: the challenge of AMECEA Churches in the Nineties” 6.
% Vat I, Ad Gentes Divinitus: Decree on the churches Missionary activity, 7" Dec. 1965, No.35

11
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However, there are different ministerial tasks that encompass the work of
evangelization. Notably, such tasks have led to categorizing the agents of evangelization into
two broad groups: the lay and the clergy. The latter include all the ordained ministers: Pope,
Bishops. Pricsts and Deacons, who are commissioned by Jesus to be witnesses and teachers of
the word. The former refers to all baptized. The two groups, though distinct, are not opposed to
cach other but rather complement each other in the work of evangelization. The modern terms
of collaborative ministry and partnership in ministry shows how far the church has succeeded
in this venture. Clericalism has given way to collaborative ministry, the driving force of new
evangelization. In a broader sense collaborative ministry includes, collaboration with other
rcligions (Inter-religious dialogue) and otber Christians (Ecumenism). This is to say that, “the
evangelisers must consider themselves in a situation of mutuality with the rest of the world.””’
Evengelii Nuntiandi listed the religious, the laity, the family and the young people (youth) as
agents of cvangelization. Considering the focus of our project, we accept the words that “young
people who are well trained in faith and prayer must become more and more apostles of Youth.
The church counts greatly on their contribution™® Why should the church be so interested in
the youth? This owes to “their increasing number and growing presence in society and likewise
the problems assailing them should awaken in everyone the desire to offer them with zeal and
intelligence the gospel ideal as something to be known and lived.™ This is a sufficient reason
to focus on the youth especially in Africa. Moreover, the youth are the church of today and
tomorrow and thus what the youth are today is what the church will continue to be today and

tomorrow. Let us now focus ourselves on the types of evangelization today.

77 Anthony Bellagamba, “Evangelization: the Challenge of AMECEA churches in the Nineties™ Op.cit,, 5.
* pope Paul V1, Evangelil Nuntiandi, No.72
“1bid., Ne.72

12
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1.3 TYPES OF EVANGELIZATION

Although evangelization is a continuous activily, for better understanding we
distinguish two types of evangelization. Although distinguished, these two types of
evangelization are merely the two sides of one coin.

1.3.1 Primary or Initial Evangelization: this involves the proclamation of the good
news of Christ to those who have never heard it or have scarcely heard it. Missionaries all over
the world who offer their lives and energy to penetrate those areas where the word of God has
never reached mainly effect primary evangelization.

1.3.2 New Evangelization: this type can also be called re-evangelization or ongoing
evangelization. It is a result of necessity due to the many developments and changes the world
is undergoing and has undergone in a very short span of time. We are living is a secular world
in which urbanisation is rapidly taking place and at the same time the world is becoming a
global village with elaborate means of communication. The problem posed here 1s how to
relate with the changing world. To cope up with the changing world, Pope John Paul I in his
encyclical Redemptoris Missio proposed a new evangelization which would address the new
situation.

New evangelization is aimed at bringing hope to all who have been affected by modern
development and values emanating from the new social milieu. To summarize some of the
effects, we quote the words of Pope John Paul II that, “evangelization needs to be renewed
today, for this reason that rapid development of the society gives rise to new challenges similar
to what certain ancient churches experienced, especially as regards such phenomena as family

uprooting, urbanization, unemployment, all sorts of material seductions, secularization and

13
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intellectual perturbation accentuated by an avalanche of ideas insufficiently scrutinized, and by

the influence of the media...”"

Our area of focus in this project - Karen Parish - needs more of new eva;tgelization than
first cvangelization although both types of evangelization overlap and complement each other.
In order to be effective evangelists, it is vital for us to acknowledge the complexity of
evangelization.

1.4 COMPLEXITY OF EVANGELIZATION IN THE WORLD TODAY

We mentioned earlier that evangelization is a term that describes the entire range of
activities by which the church proclaims and communicates the good news. Some of these
activities include breaking the word of God during Eucharistic celebrations and the celebration
of other sacraments, missionary efforts of opening new horizons for evangelization and the
gospel of life, which is a personal witness. Owing to modern developments in technology, we
can add audio-visual preaching which includes use of radio, television and video, Intemnet,
newspapers, magazines and books. These new developments are of great importance when one
speaks of evangelizing urban youth, which is a major concern of this work. Let us look at the
socio-cultural situation of Karen Parish.

1.5 KAREN PARISH

Our Lady Queen Catholic Parish is located in the western part of Nairobi province.
Politically. part of it is in Langata constituency while the other part is in Dangoretti
constituency.

On the ecclesial plane, Karen is one of the parishes of Nairobi Arch-diocese. It is in
Nairobi West Deanery. Karen parish has two outstations - Mutuini and Karinde which are

situated in a peri-urban area.

* John Paul 11, “Address to the Episcopal Conference of Cameroon, 13"® August 1985, L.’Qsservatore Romano,
Weekly edition in English, 9" September 1985, 4.
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Geographically, Karen is situated in Nairobi District of Nairobi Province. It is one of
the sateilite towns of Nairobi city with a population of 24,285 people.’? A good number of
the population comprise the youth either living with their families or alone. ™

1.5.1 THE PARISHIONERS

The parish is multi-ethnic. Nearly all the tribes in Kenya are present. The tribes are
distributed over the various economic classes of people as evident in any city. There are
Christians of Western origin, most of them being religious brothers and sisters as well as
business men and women. This multiplicity shows the richness of the parish in terms of
evangelization and intercultural communication.

There are doctors, professors, artisans, businessmen and women, civil servants, self-
employed workers, farmers, casual workers, government employed as well as those working in
the private sector. This shows how much resourceful the parish is in the field of coliaborative
evangelization. Everyone in his or her capacity can contribute in the work of evangelization.
Putting together these gifts is engaging a heavy gear of promoting Christian religion, education,
social and economic activities in the parish. We have already seen the various roles that the
different groups in the parish play and hence this richness.

The standard of living of the people is variable. We have the high class, middle class
and the low class. The latter operate almost on a hand to mouth earnings and live in shanties in
various parts of the parish. The high class and middle class live in posh houses in the main
town Area - Karen shopping center and its environs. A few live on the outskirts of Karen, some

in Karinde and others in Mutuini. Most of the working people commute to town everyday

3! Central Bureau of Statistics Ministry of Finance and Planning, 1999 Population and Housing Census, Vol. 1, Jan
2001.

29 764 people live in Karen and 14, 521 in Mutuini.

1 was unable to get the statistics for the distribution of the population by sex and single years of Age but this can
be infered from the statistics of Wairobi city. Majority of the populations consist of those ranging from the age of
10-34 years: Central Bureau Statistics, The 1999_Population and Housing Census: Counting our People for

Development: Population Distribution by Administrative areas, age and sex, Wairobi: CBS, 2001.
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wherc they go for work or business. Karen. being a small satellite town of Nairobi and a
scttlement, provides employment only for few people.

The parish station is privileged to have a good network of communication. Apart from
the tarmacked Karcn-Langata and Nairobi-Ngong roads, the parish enjoys Internet facilitics
although these are used by the parish priest for the betterment of the Parish. The parish also has
a TV set and a Video Player and assorted recorded programs mainly from Ukweli Video
Studio, which are viable for use in evangelization. The parish has a newly built hall which is
available for use by all the Christians. With this background, let us now focus on the efforts
the church in Karen is putting towards evangelization.

1.5.2 EVANGELIZATION WORK IN KAREN TODAY

Much of the work of evangelization in Karen is done through ministry. According to
Arbuckie “ministry is any service presented in charity for the building up of God’s Kingdom,
in the name of the Lord Jesus.”* Led by the parish priest, the Christians in Karen collectively
do the work of evangelization. The underlying principle of this task is collaborative ministry.
The parish priest assisted by visiting priests takes care of what pertains to the ordained ministry
and at the same time is the overseer of the activities of the whole parish.

The type of evangelization in Karen is genuinely new evangelization, or ongoing
evangelization because almost all church goers are either baptized or come from Chnstian
families and are in the process of instruction towards baptism.

The parish priest works hand in hand with various councils in the parish: the Parish,
development and pastoral councils. The three bodies ensure that all efforts are made to have a

smooth running of the parish which makes the work of evangelization easy.

M Gerald A. Arbuckle.S.M, Earthing the Gospel: An_Introduction handbook for the pastoral worker, (New York:
Orbis books, 1990), 84..
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Apart from the Sunday preaching, as the pastor of souls and the teacher of the word of
God. the parish priest assisted by some lay ministers produce a weekly newsletter with the
Sunday readings and related reflections.” This is a powerful initiative which implies that the
parish is in a position to take the challenge of using the available means of mass
communication for evangelization.

The pastoral council is a great asset in the parish. It is made of the parish priest, the
catechist, religious men and women as well as many lay volunteers who come together to join
hands in the work of evangelization.

The main piltars of evangelization are the various groups, societies and organizations
that operate at the praxis level. The Christians choose their roles according 1o their charisms.
These groups are the prayer group, Legion of Mary, Youth, Catholic Women Association
(CWA), Vincent De Paul, Choir, and Small Christian Communities. The prayer group and the
Legion of Mary evangelize in the special ministry of prayer and devotion to the Virgin Mary.
Their life-witness is the charter for evangelization. The CWA and Vincent De Paul are
celebrities in both physical and spiritual liberation of the human person. The lay Eucharist
Ministers give their service to the church through distribution of the Holy Communion. The
choir is a very important group in Karen. They prepare the liturgy as far as hymns are
concerned. Hymns are very effective means of evangelization and thus the importance of this
group.

The Small Christian Communities are a life-witness to the work of evangelization.
They bring together people to share the word of God (Lectio Divina), they have prayer and

celebrate the sacraments, including the Eucharist. They engage in Christian hymns and dance,

* See Appendix [ for an example of the newsletter.
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they help the needy in the parish, they form an evangelizing community within their territory.
Their events show how much potentiality they have in progressing the work of evangelization.

The youth are full of energy. They have a mountain of services that they offer to the
church. They engage in procession dances (offertory, bible, thanksgiving, entrance) during the
liturgy. They are involved with drama and music competitions, they have retreats and
recollections, picnics, debates, seminars and talks, games, video watching, youth masses at the
outstations, parish and even national level.*® The whole cluster of their activities is geared
towards evangelization. How are mass media affecting their evangelization?

To answer the above question, let us now explore the world of mass media.

* See Appendix 11 for the youth programme — 2001.
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CHAPTER TWO

This chapter introduces us to the world of mass media. The types of mass media, their
role in society, and the church’s view on mass media are addressed. It is a chapter that helps us
understand the mass media and how they work, as a preparation for our praxis.

2.1 MASS MEDIA - DEFINITION

The w;)rd “media” is derived from the Latin “medium” which means the middle, center,
or intervening space. Medium in social communication refers to a means or a method for
conveying a subject or an idea to a person or a group of persons. In strict sense, all means of
passing information from one person to another comprise media. Media thus, refer to the
instruments by which mass communication is effected. Mass here has the connotation that the
messages conveyed by the media is intended for large heterogeneous audience. What is the
church’s view of mass media?

2.2 THE CHURCH’S VIEW OF MASS MEDIA

The church is aware of the technological advancement as far as the mass media arc
concerned and has always seen them as a tangible means of evangelization. The following is an
exposure of some of the church’s view on the mass media.

2.2.1 VATICAN 11 INTER MIRIFICA

Inter Mirifica listed the press, cinema, radio and television as means of social
communication. The council saw these media beneficial to humanity as channels of
enlightenment and propagation of the kingdom values.. However, the Council acknowledged
that “man can use them in ways that are contrary to the creator’s design and damaging to

himse!lf...””" hence a possibility of their misuse .

Y Vatican 11 Decree on the Means of Social Communication: Inter Mirifica, 4th December, 1963, No. 2.
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To curb such misuse, the users were encouraged to exercise some moral consciousness
which considers the subject matter and the purpose and circumstances in which this subject is
disseminated. Consequently, the Councill held that, “in the gathering and in the publication of
news the moral law and legitimate rights and dignity of man should be upheld.”38

Inevitably the council pointed out that, “public opinion exercises enormous influence
nowadays over the lives, private or public, of all citizens, no matter what their walk in life.”*
The media thus have to propagate constructive public opinions which will have positive effect
on the audience. To check this, the council fathers proposed that, ““a properly motivated
selectivity... would avoid whatever might hinder the communication of the good and facilitate
the communication of what is evil.”"**

In regard to the youth, the council stressed that, “special measures should be taken to
protect adolescents from publications and entertainment harmful to them.”*' The council urged
all people of good will to support all media, especially the church-owned, in propagation of the
Christian faith and sound morals. These include the Catholic press, films and slides, radio and
television. As a necessity, “priests, religious and laity should be trained at once ... should
acquire the competence needed to use these media for apostolate.™? Indeed, “the heralds of the
Gospel must therefore enter this world in order to be permeated by this new civilization and
culture for the purpose of learning how to make good use of them.™?

The church acknowledges these great inventions which can be utilized for

evangelization. Moreover, “it is the church’s birthnght to use and own any of these media

* Ibid., No. 5.

** Ibid., No. 8.

* Ibid., No. 9.

** Ibid., No. i2.

 Ibid., No. 5.

** John Paul I}, The Church in Africa: Post Synodal Apostolic Exhortation: Ecclesia in Africa, (Nairobi: Pauline
Publications, 1995), No. 71
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which are necessary or useful for the formation of Christians and for pastoral activity.”*

2.2.2 ECCLESIA IN AFRICA

i
The synod of Bishops pointed out the fundamental utility of mass media in the society.

The fathers saw the need for the mass media to be used for evangelization.*® They pointed out
that the mass media, “‘constitute a new culture that has its own language and above all its own
specific values and counter values.”® For this reason, they concluded that, “ the mass media
are not only instruments of communication, but also a world to be e‘.rangelized.”47 The role of
the church thus is “to ensure that the message media propagate 1s honest, true and beauti ful.”*
The Pope was clear on the content of media, “I express my deep concern about the
moral content of very many programs which flood the African continent. In particular, I wam
against pornography and violence ... the synod rightly deplored the very negative portrayal of
Africa in the media.”® Arguing on the same line, Roger Tessier acknowledges that, “video
libraries in cities, like Nairobi are numerous and offer a vast choice of films most of which
have been produced from British TV or other western producers. Moreover, no one seems to
help people in their choice of videos, which often carry ideas, contrary to African culture and
Christian education.”® What was clear in the minds of the Fathers is that, “every Christian

should be concerned that the communications media are a vehicle of evangelization.”“

* Vat 11, inter Mirifica, No. 3

** John Paul I, Ecclesia in Africa, No. 71

* Ibid.

Y 1bid. no. 124

** Joseph Oladejo Faniran, “Evangelising the Media: A Chatlenge to the Church in Africa,” AFER, 40 (April
1998): 118,

* John Paul l1, Ecclesia in Africa, 124.

v Roger Tessier, “25 Years of Catholic Church Communications Activities in Africa 1963-1988" AFER, 31
(1989): 83.

" John Paul I\, Ecclesia in Africa, No. 124,

21



EVANGELISING THE YOUTH THROUGH THE MASS MEDIA: KAREN

2.2.3 CANON LAW ON MASS MEDIA™

The church draws its authenticity of teaching from Christ’s teaching. It is on this
ground that canon 747§2 states that “to the church belongs the right always and everywhere to
announce moral principles, including those pertaining to the social order, and to make
judgments on any human affairs to the extent that they are required by the fundamental rights
of the human person for the salvation of souls”

It is from this principle that the teaching office of the church extends its influence on
the means of social communication. The underlying motivation to such influence 1s outlined in
canon 761 which acknowledges the utility of the mass media in evangelization.

The canon reads, “the various means which are available are to be employed to
proclaim Christian teaching, especially preaching and catechetical formation, which always
hold the primary place; other means to be employed however, are the exposition of doctrine in
schools, academies, conferences and meetings of every type, and its spreading by means of
public declaration by legitimate authority made on the occasion of certain events, by the press,
and by other instruments of social communication (Canon 761).” The motive behind this canon
is to urge all members of the church to use every means available to transmit the word of God.
Mass media is not an exception owing to the massive technological advancement in this field.

In the proclamation of the word of God, every regional church has a policy which
everyone within that jurisdiction should adhere to whatever norms the Episcopal conference
issues regarding preaching on radio and television. Thus, “the prescriptions of the conference
of Bishops are to be observed in giving radio or television talks on Christian doctrine (canon.

77282)." The censorship of the church should not be misinterpreted in terms of ‘watchdog’

"2 Al canons quoted in this section are from: The Canon Law Society of America, The Code of Canon Law: A
Text and Commentary, James A. Coriden, Thomas J. Green, Donald E. Heinsts Chel. eds., (London: Geoffrey
Chapman, 1985).
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philosophy. The church has a right to ensure that the correct doctrine of the church is passed
on. This is the reason why “catholic religious formation and education which are imparted in
any schools whatsoever as well as that acquired through the various media of social
communications are subject to the authority of the church (canon. 802§1).”

Canon 82281 encourages the use of the means of social communication for the benefit
of the church. “The pastors of the church, employing a right which belongs to the church in
fulfilling its responsibility, are to endeavor to make use of the instruments of social
communication.” The bishops are challenged to employ the mass media for their pastoral
ministry. Moreover, the church has a right to use these media positively for its work of
evangelization.

The church, acknowledging the lay faithful who quite often use the means of social
communication and are largely influenced by the media, counts on their collaboration for the
benefit of humanity. In fact, these same “pastors are to see to it that the faithful are taught that
they are bound in duty to cooperate so that the use of the instruments of social communication
is amimated with a human and Chnstian spirit (Canon. 822§2).”

The church, conscious that many lay Christians are involved in the mass media
encourages them to join hands with the church in carrying out the church’s pastoral activity:
“all the Christian faithful are to be concerned about furnishing assistance in the pastoral
activity in such a way that the church effectively fulfills its responsibility through such
instruments; this is especially true for those who in any way have a role in the reputation or use
of these instruments (Canon. 822§3).”” The experts in the use of mass media are singled out as
important assets in the church’s pastoral ministry through the media.

The law stipulates that, “in order for the integrity of the truths of the faith and morals to

be preserved, the pastors of the church have the duty and the right to be vigilant lest harm be
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done to the faith or morals of the Christian faithful through writings or the use of the
instruments of social communication; they likewise have the duty and the right to demand that
writings to be published by the Christian faithful, which touch u;)on faith or morals, be
submitted to their judgment; they also have the duty and right to denounce writings which harm
and correct faith or good morals (Canon. 822§1).” Paragraph two of the same canon is also
vital, “the bishops as individuals or gathered in particular councils or conferences of bishops
have the duty and right mentioned in §1 with regard to the Christian faithful committed to their
care; the supreme authority of the church has this duty and right in regard of the whole people
of God.” According to the commentary, this canon “is a general charge to pastoral
watchfulness in order to prevent the believing people from being misled in a world of easy,
open and free communication™ The pastors are warned to be vigilant in preserving faith and
morals, hence “the positive support and encouragement of good books, periodicals; and
progress is one important way of exercising the responsibility while another is the attempt to
point out, criticize, and even discourage publication and media presentations which are
perceived to be detrimental.”*
2.3 TRADITIONAL MEDIA

Even before the advent of technology, Africa had been rich with traditional media. Each
community had its own media through which information, entertainment and appeals were
channeled to the community. It is almost absurd to talk of “mass” media per se in African
communities because most of the media were limited in space and time and reached only a

particular group or village. Such media can be correctly named “community” or “group”

media.

** The Canon Law Society of America, The_Code of Canon Law: A Text and Commentary, James A. Corider,
Thomas J. Green, Donald E. Heinsts Chel., eds., (London: Geoffrey Chapman, 1985), 579.
54 .

tbid.
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Community media were important tools for ensuring unity in the community. They
gave people a sense of belonging because of their participatory mode. Participation builds unity
among the members of the community. Unity begets communion and hence the solidarity
which was depicted in the traditional African communities. Perhaps, this binding power is one
of the aspect which the youth of today need to embrace with its participatory paradigm. How
can contemporary youth, living in a urban or sub-urban setting, build a community where life is
celebrated communally?

The content of traditional media was holistic. It was aimed at bringing the members to a
commonn table with the maxim “cor unum et anima una™ prevailing. The media addressed the
joys and sorrows, fears and hopes, truths, morals and beliefs of the community. The media
were powerful channels of education, especially in terms of passing down the heritage of the
community from generation to generation. Relationships and human behavior were spelled
through the media. The mood of the community could be read from the mood of the media
message. When people sang and danced, it was more than entertainment. Every message had
its own purpose. Media like dance, traditional songs, community drama, story telling, sayings,
riddles and proverbs were powerful instruments in the traditional African society. These media
provided the community with the power of communion since everybody was involved in them.

2.4 MODERN MASS MEDIA

As we have mentioned before, modernity is marked with development in technology,
particularly in communication. The world has swiftly moved from oral media to audio-visual
media through print media. The former belongs to the traditional culture while the latter (print

and audio-visual) belong to modernity. This development has also envisaged a transition from

** Borrowed from the Spiritan motto: One Heart and One Spirit (Acts 1;14).
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oral culture to audio-visual through the literary culture, a movement which is taking place in
Africa today. There are two main categories of modern mass media.

a. PRINT MEDIA: these type of mass media convey information through the written word.
They include books, newspapers, magazines, and bulletins.

b. ELECTRONIC MEDIA: This category includes all ‘space length’ means of communication.
The electronic media have two important components:

i. SOFT WARE: these are the components that contain the subject content. They
include tapes, films, compact discs, slides, and photography recordings. They carry the
message to be conveyed and they are subject to selection according to needs and tastes of the
user.

ii. HARD WARE: these are the machines. They include CD players, cassette recorder
and players, television, video players and projectors. They utilize the soft ware to pass on
messages, ideas or information . Most of them are easy to operate and can be used by all
classes of people.
The electronic media can be categorized as follows:
a). AUDIO MEDIA: these convey ideas or messages through sound waves. A radio is a good
example of an audio medium.
b). VISUAL MEDIA: these convey messages through visual images.
c). AUDIO-VISUAL MEDIA: these convey messages through both visual images and sounds.
A good example is the television. Such media combine both visual and the video components.
This category is also called multimedia.

2.5. MEDIA: “PUBLIC SERVICE VEHICLES” (PSVs)
The local image we can use to describe the mass media is the PSVs. The mass media

are like public service vehicles. These vehicles offer transport to a dispersed public. Those who
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have the hardwares are potential customers and at the same time, none is limited to only one
vehicle (media). The vehicle (media) is the technical means by which the passengers (audience)
are taken to their destination. Tl;e passengers can choose the vehicle which they feel is best for
taking them to their destination {can be Nissan matatu, KBS, BMW, taxi - the media).

The destination of the passengers (audience) is influenced by their taste for a particular
vehicle (the audience can and does select what satisfies their own needs). By choosing the
vehicle (reading, viewing or listening), they enter into a contract with the owners of the
vehicles (media organizations) to deliver them to their destination (information, entertainment,
education, leisure). However, once the deal is struck, the driver may take full contro! of the
vehicle if they choose to be passive in the journey (the media organization can do whatever
they want with the media provided the people reach their destination: fulfill their motivation
and interest). If they dislike a particular vehicle the passengers can change to another vehicle
(the remote control device makes this practical from the passengers seat). Such is the media.

We notice that the receiver is every person without any direct mutual relationship with
the media organization. Mass communication is communication willed to all people provided
that they use a particular medium. The message is meant for unlimited public which is free to
interpret it according to their experiences, context and expectations. From the above, three
characteristics of the media can be mentioned:™®

i. The message is directed to a large audience.

ii. The message is ‘public’, for all who can access it, not secret.

iii. There is a gap between the sender and receiver.

5 These ideas are borrowed from: McQuail Denis, Mass Communication Theory: An Inlroduction, 3rd Edition,
{London: Sage Publications, 1994), 283-324.
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This makes it hard to get immediate or direct feedback from the audience. Moreover, the
message goes through a complex process which involves presenters, journalists, technicians,
script writers among others.

2.6 THE POWER OF MASS MEDIA

One question which disturbs contemporary society is: how powerful are the media?
Many people have attributed violence, sexual promiscuity and copying of western life style
among the youth as a direct impact of the mass media. Are the mass media so powerful? We
can make a litany of questions to assess the power of media: are they more powerful than the
friends and relatives we know and live with? Was the Rwandan genocide a direct result of
mass media propaganda? What made Eric Wainaina's hit ‘nchi ya kitu kidogo® so popular?
Why has Osama Bin Laden become a contemporary legend?

The answer to the above questions triggers our mind to reflect on the power of the mass
media. However, to build a firm foundation, we have to make a brief reference to scholars who
have made field research on the mass media. The first person to set the ball rolling was Walter
Lippmann who held that mass media have immediate effect on people. A psychologist called
Harold Lasswell was convinced that mass media are like bullets winch hit us and we are
‘brainwashed.” Lasswel’s idea was elaborated in his effects theory . Now, “at their extreme,
effects theory devotees assumed that the media could inject information, ideas and even
propaganda hypodermically into the public. The theory was explained in terms of hypodermic
needle model or bullet model.”*” This model claims passivity of the individuals towards the
media. It waters down the active critical attention of individuals who are exposed to multiple

media and who have build up a skeptic mentality of media messages.

*7 Ibid., 388.
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A sociologist, Paul Lazarfeld, clarified in his minimalist effects theory that the
individual relies on friends more than on media. Lazarfeld noticed that there was a tendency for
persons to be influenced directly by people whom they respected and knew personally.
therefore, “the ‘minimalist’ scholars™ point is that personal contact is more important than
media contact.”® Does this imply that the media has no influence at all?

Two professors namely Maxwell McCombs and Don Shaw pointed out that the media
sets the agenda: “the media do not tell people what to think but tell them what to think
about.” This implies that the media message becomes the food for thought for the public
telling them what to do. The media thus are powerful since, “this ability to effect cognitive
change among individuals is one of the most important aspects of the power of mass
communication.”®

While many people expect to see the power of media manifest itself directly and
immediately, Elizabeth Noelle Neumann, a German scholar, “conceded that the media do not
have immediate powerful effects but argues that effects over time are profound.”é] Being
‘thrown’ in the world of modernity, no one can escape contact with the numerous media of
communication. Given time, the media messages can affect our values, beliefs and way of life
in general. What are the factors that influence mass audience in this long term process of
commuitication?

Media audience are diverse and thus no direct feedback can be received by the
communicator as in interpersonal or group communication. Akin to this fact is the truth that it

becomes so hard to determine the size of the audience. If it is hard to determine the audience, it

*¥ Ibid.. 389.
¥ Ibid.
* Ibid.
! Ihid.
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becomes even harder to pinpoint the effects of media on the audience. Several factors are
responsible for this.
a. MOTIVATION: differént individuals have different interests for specific programs. This is
the reason why “in mass communication, the encoder must know the audience well enough to

shapc messages that can be decoded accurately and with the intended effect.”®

Knowing the
audience and their interest which shapes their motivation is thus very important In
communication.

b. FREEDOM: individuals have liberty to tune in and off their hardware’s. “The mass
media...offers messages from which the audience can select freely according to its needs.
Attitudes, expectations, experiences, education and the actual situation are determining factors
in this selective behavior of the audience.”® It becomes so hard to determine what ‘mass’ has
been reached by the media, Connected to this is the time factor.

¢. TIME: Everyone has a particular timetable which she/he follows more or less everyday.
Some programs are aired while some people are at work, in social functions, in outings and so
on. To reach a specific audience, the communicators must know the time when at teast most of
the targeted audience is free. Another complication arises from modernity.

d. MULTIPLICITY OF CHANNELS AND PROGRAMS: the channels and program time line
present so many genres at the same time. The satellite provides a rich menu for all consumers
round the clock. Various local television and radio stations air different programs
simultaneously. The remote control device makes it possible to switch from one channel or
radio station to another while enjoying your cup of tea. Can the mass media exert the same

power for individuals tuned to the same program?

6 .

" ibid.. 370.

3 gocial Communication Departments AMECEA & IMBISA, Communication in the Church_and Society:
Communication for Pastoral Formation, (Nairobi: Paulines, 1999), 61.
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e. PASSIVITY AND ACTIVITY is another variable which deserves to be mentioned. The
underlying principle in this notion is that individuals have a large degree of control over how
the mass media affect them. This point was postulated in the consistency theory in that, “faced
with messages consistent with their own views and ones that are radically different, people pay
attention to the one they are comfortable with and have slight recall of contrary views.”®*
Consequently, beliefs and values can affect our choice of media. Our motivation determines
our passivity or activity towards particular programs and molds our exposure, perception and
retention of the media messages. Motivations can be personal oriented or group oriented (peer
pressure). Either way, the media will exert an impact on the individual only if he or she is
actively present and involved in a particular program. What pushes them to be so involved?
They want to gratify their needs.

f. GRATIFICATION focuses on the question: How do individuals use the media and why?
According to Vivian, “peopie seek certain media to gratify certain needs.”® Vivian outlined
three functions of media, namely: surveillance, socialization and diversion. Surveillance refers
to the fact that, “media provide information on what’s going on.”®® As far as socialization is
concerned, “the media are important in creating community, even nationhood and perhaps,
with global communication, a fellowship of humankind.”®’ However, negatively, individuals
may be socially turned into psychopaths by clinging to the media which provides a kind of
parasocialization. Uses and gratification theory is important because “by having a firm grasp of
the peculiar needs of readers, listeners and viewers in their various locations, mainly urban and

rural, local media can then strive to provide such needs %

® Vivian, The Media of Mass Communication, 393.

* Ibid., 390.

% Ibid., 392.

“? Ibid.

% Bernard Npamdi Emenyeonu, “Media Uses and Gratifications: A Review,” African Media Review, 9,
{1995):108.
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Relaxing is one of the needs answered by the media. Vivian points out that, “through the mass
media, people can escape everyday drudgery, immersing themselves in a soap opera, a murder
mystery, or pop music. The result can be stimulation, relaxation or emotional release.”®” Mass
media can create avenues for diversion from boredom, tension and frustrations. Mass media
can relax someone by its noble power of entertainment. The impending danger for relying on
media for diversion is allowing oneself to be absorbed in the lives of the actors such that one
makes a leap from reality.

From the above analysis, the fact that the media arc powerful cannot be underestimated.
It is correct to affirm that, “depending on how they use media, people can grow in sympathy
and compassion or become isolated in a narcissistic, self-referential world of stimuli with near-
narcotic effects. Not even those who shun the media can avoid contact with others who are
deeply influenced by them.””® Unlike the mediocre reasoning that individuals are passive, it is
clear that people are actively involved in the communication process, though in varying
degrees, depending on the media content and the context. This is verified by the role media
plays in the soclety.

2.7 THE ROLE OF MASS MEDIA IN THE SOCIETY

The media plays a significant role in the society. We need to grasp some of these roles
which the media can initiate or fulfill in the society. This will give us a hint on important
components which should not be overlooked in our attempt to evangelize the youth through the
mass media. Though these aspects seem to be distinct, they are intertwined and talking about
the same reality, one almost implies the other.
a. Information: the media promotes the exchange of information. People are kept aware of what

is happening around them. The media in Kenya has often amplified class injustice, inequality.

" Vivian, The Media of Mass Communication, 392.
™ pontifical Council for Social Communications, Ethics in Communicatigns, (Nairobi: Paulines, 2000}, 6.
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unnecessary violence of the police on citizens, conflicts, abuse, crimes, corruption, new
technology among others.
b. The media interpret the information giving people suggestions on what to do or not to do.
They critically assess the situation before they give some practical suggestion on certain issues,
The issue of social concern is almost present in all media. Moral issues are raised and people
give their opinions pointing towards praxis. Should abortion be allowed in Kenya?
c. The media initiate social change: they pay attention to needs, social abuses, corruption, child
labor, women rights and human rights. When hidden aspects of social life are raised by the
media, they provoke people to think and react.
d. The media educare: some programs are solely meant to promote education and formation of
conscience. A good example of this is the radio class programs for various subjects in primary
and secondary schools in Kenya. Documentaries on AIDS and other relevant topics are also
very educative.
e. The media enhance socialization: they set a mode of behavior for the people. They
determine what is normal or desirable. Basic norms, values, beliefs and practices are
disseminated to the audience with an intention of standardizing the people.
f. The media enfertain: they refresh the mind but at the same time can inform or contribute to
the value system of individuals. A soap opera can be at the same time entertaining, educating or
informing and can bear some effects in the daily lives of individuals.
g. The media also effect commercialization: through advertisements, people can be persuaded
to purchase particular products. Advertissments are expensive to air’' but once they have
convinced the potential customer, the profits outweigh the adververtisement fee. The running

of the media is largely depent on revenue, collected from advertisements.

T KTN airs one advertisement at the rate of Ksh. 40,000 per second. Information from a visit to KTN studic in
Nairobi on 8th November 2001,
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h. Ritualizing: some people like programming their lives categorically. Ritualizing explains
why onc would tune to Kiss FM for breakfast show. tune to KBC for midday melody and relax
in front of a TV after supper to watch a popular pr(;gram on daily basis.

The above roles which the media play in the society suggest why the youth are so
anxious when mass media are mentioned to them.

2.8 THE ANXIETY OF THE YOUTH

The youth are in search of meaning in their lives and their development. They need
information about life and hence seek advice in practical matters and decisions about life. As
creative persons, they long to satisfy their curiosity. Moreover, they have a disinterested desire
to know. They seek to learn and often learn from the media.

The youth are in crisis of values. Faced with the liberal western way of life, the
traditional values conflict the ‘new life’. Consequently, the youth travel in the media to look for
models whom they can imitate in their lives. They want to be identified with great actors,
prominent politicians, successful men and women who are valued in the society. They long to
be creative broadcasters like Carol Mutuku of Kiss FM.

At the same time, they want to learn what other cultures value. The mass media 1s a
mosaic of these cultures. The youth want to be in contact with the society. The media connects
them with the society. The youth need somebody to talk and to listen to. The mass media opens
this opportunity for everybody. The youth can listen to people airing their views and get
opportunities to air their views too.

As victims of circumstances, the youth want to belong to a group. They yearn to have a
sense of belonging to a particular group. They know how to form peer groups which can either
influence them positively or negatively. Whatever the group members decide is taken as the

norm of the group, whether positive or negative.
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Understanding the role the media can play in the society is vital because, “the sending
organization is in a position to have a developed view of what it is seeking to achieve of its
audience...”’? The media organizations can thus target the youth by mceting their expectations.
How are Christian youth affected by the mass media? From the above understanding of
evangelization and media we proposed a field study to help us answer the above question. The
study is carried out in Karen to verify the following hypothesis.

1. Media use is high among the youth.

2. The youth have a preference for a particular medium.

3. The youth have their favorite programs.

4. The media have more influence on: adolescents, those with low level of education and
those with problematic family life.

5. There will be clear motivations for the use of media.

6. There is either peer pressure, little or no control at all in the choice of media.

" McQuail. Mass Communication Theory, 165.
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CHAPTER THREE

Our ficld research was carried out in Karen Parish - Nairobi West Deanery in the

months of Junc to September 2001.
3.1 RESEARCH PURPOSE

We have seen that media exposure can affect the behaviour, attitudes, beliefs and
opinions of people. The media have a profound influence on the values of those who look for
answers to their needs because what they present can be taken as the norm. We carry out our
research:
1. To determine what gratifications motivated media use among the youth in Karen.
2. To trace which media were used to obtain satisfaction for which needs and by what group

of youth.

L

To establish the correlation between personal needs and media use.
4. To tentatively assess media influence on opinions and attitudes of the youth.
3.2 RESEARCH METHODOLOGY

Questionnaires were used for data collection. We did convenience sampling with the
Catholic youth of Karen who were easy to reach. Most of the questions were closed ended and
required the respondents to choose the answer from the list given. We also had some open
ended questions. Likert scaling was used in a considerable number of questions.

The researcher made prior arrangements with the youth to meet with them for the
purpose of filling the questionnaires. The researcher instructed and guided the filling in of the
questionnaires to assure that everything was understood.

A research assistant volunteered to help the researcher to dispatch some questionnaires

to the outstations. A total of 100 questionnaires was send out and 90 were received back.
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To ensure that all the questions were valid, a critical assessment and revision were
made with the help of the project director as well as competent consultants. Pilot
questionnaires werc send out and the ambiguities and unclear instructior'ls and questions were
corrected and refocused.

3.2.1 SOURCES OF INFORMATION

To collect appropriate data that would best give light to the topic under discussion, we
consulted the Catholic youth in Karen, mass media studios and library resources. We
considered three important components for obtaining data:

1. Library research for secondary data: We collected secondary data from the literature
available on our subject. We went through published books, periodicals, dictionaries,
church documents, unpublished thesis, not forgetting the class notes and handouts from
relevant subjects.

2. Personal experience: After having worked not only with the youth of Karen but also with

youth from other places, the experience | have gained about the youth has been very helpful
in the progress of our project. This has enabled us to complement the quantitative data with
qualitative insights. In fact, the projectis a ‘synod’” with the youth from the parish to the
college and back to the parish for implementation.
Apart from walking with the youth and growing into greater knowledge of them, visits to
KTN studio’™ and UKWELI VIDEO studio” as well as the URTNA show,” held in
Kenyatta International Conference Center, added more information and insights in the field
of commumication.

" Synod here refers to the result of my heartfelt desire to do something for the youth after my pastoral
experience. To achieve this, | had to keep the youth in mind at the college which prompted me to write this essay. |
am looking forward to its implementation after my sludies.

™ Visited on $th November 2001.

** Visited on 19th November 2001

" Visited on 6th and 9th November 2001
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3. Field research for primary data: to meet the purpose of our study, a questionnairc was

designed.” Questionnaires were formulated to cross-check and deepen data related to

media exposure, motivations to use the media. social and family background and tihe
opinions and attitudes of the youth.

3.3 METHOD OF DATA ANALYSIS AND INTERPRETATION

Data analysis began after going through all the questionnaires for the required

information. Because of the nature of the research, most of the information needed was

quantitative but this does not undermine the qualitative approach. We fed the collected data

into the SPSS program for windows which helped us to analyze and interpret the data

technically. The results are presented under descriptive statistics, tables and charts and

complemented with sound insights.

Chapter four illustrates the analysis and interpretation of our data.

7 See Appendix V for the questionnaire.
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CHAPTER FOUR

This chapter examines the reports the use and the influence of mass media by a sample
of the Catholic youth in Karen. To contextualize the data, the life of the youth of the parish is
presented before analyzing and interpreting the findings.

4.1 THE CATHOLIC YOUTH IN KAREN: AN OVERVIEW

From our research and my personal experience and encounter with the youth, many
things excite them. The youth in Karen are not an exception and various excitements make
them vulnerable.

They have fallen in love with the mass media. They want to walk with the modern
world. They admire the technological advancements in the world. Being in an urban area, they
are in contact with new technology. They can write to their friends in America and the message
reply comes within seconds, thanks to the E-mail. The youth have great curiosity: they want to
find out the reason for everything. They are keen enough to try out everything which is
prohibited in the common formula of do’s and don’ts. They like to be free. These young turks
enjoy being entertained as much as they would like to entertain. Most of the youth hate boring
homilies. They compare them with the many boring lectures they have attended in school.
Some, especially the adolescents, feel that their parents and those who are older than
themselves do not love them. The adolescents feel that there is lack of understanding and
communication with their parents and the older generations. Such adolescents are seen to be
aggressive. They are the freedom seekers.

The teenagers are well covered by the mass media. Newspapers, radio, magazines,
books and television record their lives. Teenage pregnancy, sexual promiscuity, low self
esteem, vulnerability to the HIV/ AIDS and strikes are common in the media. Anti-social

behavior 1s the scale for expressing their dissatisfaction. In fact, “*Sociologists tell us this is a
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result of urbanization; that large masses of young people with little room and few activities to

utilize their energies are seeking restlessly for self-expression and searching for identity.”78

4.2 DATA ANALYSIS AND INTERPRETATION
Before we analyze our data, we need (0 know our correspondents. The following charts
and table summarize what we should know of them as pertains their age, gender, status and

economic background. This refers exclusively to our sample.

Fig. 1
% age stratification of the youth

1-12
30 and above 30

22%

13-19
41%

20-29
33%

Majority of the correspondents came from the teenage group (41%) and the young
adults (33%) as presented by fig | above. Fig. 2 below shows the status of the youth: majonty
are still in school (61). Fig. 3 shows the economic background of the youth: majority come

from the middle class (62). Table 1 below summarises the gender of the correspondents.

" Robert A. Blees, Counselling With Teenagers, Suceessful Counselling Series, (Philadelphia: Fortress Press,
1968). 20.
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Fig. 2

The status of the youth in numbers

my status is
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Frequency
Fig. 3
Economic background of the youth in numbers

low
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20
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Table 1 GENDER

Valid Cum
Value Label Value Frequency Percent Percent Percent
male 1 42 46.7 46.7 46.7
female 2 48 53.3 533 100.0
Total 90 100.0  100.0

Valid cases 90  Missing cases 0
The fact that the youth in Karen are exposed to mass media is clear. The youth time

zone (see Fig. 4 below) shows that the youth are really using the media.
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Fig. 4 Media use by youth hours/week

time viewing video

230

time watching TV
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time for radio
143

time reading books
281

time for internet
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time for magazines
96

time for newpapers
90

time reading novels
117

Time for reading books is highest because most of the respondents are in school. The

time used for TV and video by the youth shows that the youth have fallen in love with the

audiovisuals. Media exposure is high simply because most of the families have the hardware.

The following tables summarise this point.

Table 2 family radio
Value Label Value Frequency
yes 1 85
no 2 5
Total 90
Valid cases 90 Missing cases
Table 3 family TV
Value Label Value Frequency
have 1 87
not have 2 3
Total 90
Valid cases 90 Missing cases
Table 4 family VCR
Value Label Value Frequency
yes 1 73
no 2 17
Total 90
Valid cases 90 Missing cases

Percent
94.4
5.6
100.0

0

Percent
96.7
33
100.0

0

Percent
81.1
18.9
100.0

0

Valid Cum
Percent Percent
94 4 94 4
5.6 100.0

100.0
Valid Cum
Percent Percent
96.7 96.7
3.3 100.0
100.0
Valid Cum
Percent Percent
81.1 81.1
18.9 100.0
100.0
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yes

no

Valid cases
Table 6
Value Label
yes

no

Valid cases
Table 7
Value Label
yes

no

Valid cases
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1 have my personal TV set

Value Frequency
1 16,
2 74
Total 90
90 Missing cases

1 have a personal radio set

Value Frequency
1 41
2 49
Total 90

90 Missing cases
I have a personal VCR

Value Frequency
i 6
2 84
Total 90
90 Missing cases

Percent
17.8
§2.2
100.0

0

Percent
45.6
54.4
100.0

0

Percent
0.7
933
100.0

0

Valid
Percent
17.8
82.2
100.0

Valid
Percent
45.6
54.4
100.0

Valid

Percent
6.7
93.3
100.0

Cum
Percent
17.8

100.0

Cum
Percent
45.6
100.0

Cum

Percent
6.7
100.0

The density of media use is variable. We have already said that those in school are by

necessity heavy readers of books, as demostrated by fig. 5.

Fig. 5 Time reading books/week by status

looking for a job

g

working
35

schooling

238

The Internet is used by all classes of people with the schooling youth rating highest

thougth. none of them is a heavy user. The magazines recorded only one heavy reader who is a
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student. The rest are medium or low readers. Newspapers had no heavy readers but all classes

of people arc using them with the schooling team rating highest. Novels have seven heavy
i

readers: four from those looking for jobs, two from the working class and one student. Those in

school rated high in their time for listening to the radio. However, the only addict to the radio

hailed from the working class. TV recorded highest watching by the adolescents and the young

Fig. 6 Time for TV/week by age
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adults. Age stratification

The video recorded the highest number of addicts (over 20 hrs per week): seven working, four

schooling and three looking for jobs. The majority of heavy watchers are still in school (fig 7).

Fig 7 % time for video/week by status
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schooling
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The youth have preference for certain programs. Among the TV channels, KTN,
Channe! O and Movie Magic are most preferred. Kiss FM, Capital FM and Citizen” are the
most favorite radio stations. Vibe, Source and Now magazines are the most favorite for the
youth.

Among the newspapers, Nation and Standard took the highest toll. Although the
Internet is new to the youth, they have already ventured with the following websites ranging the
highest: pornography and education (figure 8). This can be explained by the number of
mushrooming cyber cafes. It is interesting to note that what René Molenkamp® has said about

cybersexual activity is already affecting the youth, especially adolescents and young aduls.

Fig. 8 Youth's favorite websites

entertainment site
pornographic site
educative site

news

2 4 6 8 10 12

Count

Various motivations push the youth to choose the various media as the following

example shows (fig. 9).

™ Although this station was closed down by the government, it is interesting to note that the youth had a very high
affinity for it. This could have been because of the fact that the station aired political issues openly irrespective of
the persons involved. This was mainly done in its popular programme: Wembe Wa Citizen.

¥ René J. Molenkamp et. al., “The Cybersexual Addiction” in Human Development, Vol. 22, No.[, 2001,
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Fig. 9 Motivation for watching TV
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entertainment
40

TV and videos are usually used for entertainment and relaxation. Magazines are mainly used
for entertainment and information. Newspapers are mainly used for information. The radio is
preferred for information and entertainment. The Internet was utilized for information.

There is not much control on the use of the radio among the youth. Most of them are at
liberty to choose the programs they like. As far as the TV is concerned, there is considerable
control for youth in primary and secondary schools. They are monitored by their parents and
older members of the family. There is much peer pressure on the choice of video. Besides,
youth are free to choose their favorite videos.

There is considerable influence of the mass media on the values of the youth. There 1s a
tendency to crave for materialism and some youth imitate models whom they see and hear

of/from the media.
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Fig. 10 Tendency towards materialism

Frequency
=

o

high medium
tendency of materialism is
The tendency towards materialism is qualified by the values youth hold: ‘money is
success’, ‘plenty of money is better than friends’, ‘I always pray for material needs’ and ‘1 date
the most beautiful.’

Table 8 my sex style is

Valid Cum
Value Label Value Frequency Percent Percent Percent
freesex 1 42 46.7 467  46.7
self control/love 2 48 53.3 533 1000
Total 90 100.0 100.0

Valid cases 90  Missing cases 0

As table 8 above suggests, although we may expect that the youth are ‘extremely
brainwashed’ by the media, it is surprising to note that sex control is highly valued among
them: only 46% are in favour of free sex. An interesting finding is that also the youth find
religion still vatuable.®’ Only 6% are not satisfied with their religion and this should be our

concern.

5! This finding might be biased due to the fact that all my correspondents are church goers. However, this should
encourage us to acknowledge that the Catholic youth find retigion meaningfu. If such values are enriched, the
vouth can be helped to overcome the negative values which seem to entangle them in their daily lives emanating

a7



EVANGELISING THE YOUTH THROUGH THE MASS MEDIA: KAREN
The fact that the parents encourage their children to mix with others is evident in our findings.
Only 29% of the parents seclude their children from their peers (fig. 11). All the same, most of

the youth are happy with their families.

Fig. 11 Parents allow me to mix with others

hardly
29%
Always
46%
sometimes
26%

From the above analysis, we can make some important observations. There is a clear
tendency towards the audio visual media among the youth. Channels where news, movies or
music are screened are preferred as well as those which address real life issues. Radio stations
with interactive programs score high.

Kiss FM is a radio station which gives fresh hits (music), encourages participation in
terms of telephone calls, competitions such as the birthday balls and the sound of Nairobi
among others. It has also competent presenters like Carol Mutuku and prominent work mates
of Caro! like Nyambane, who cracks jokes quite often in the studio. It is also a radio station
which addresses life issues of the youth and so mostly preferred by them. Capital FM is known
for its music. Kameme is preferred mostly by the Kikuyu speakers and this might have

contributed to its low rating

from media influence. A media research using random sampling method is necessary to find out whether other
vouth are really interested in the church.
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This points out that the youth have needs of entertainment, information, relaxation and
participation which are met by these channels and stations. Other gratifications which the youth
seek include passing time, curiosity, looking for solutions for their problems, to learn other life
styles, to hear the beautiful voices of the presenters, fashion, information about physical beauty,
news and to air their views.

Although the correspondents seem to be very selective on the media they use, the media
seem {0 have molded some of their attitudes towards life. Unlike scholars who hold that the
media have negative effects on the users, it seems that this is not necessarily the case for our
sample. More than half of the youth still feel the need of God in their lives. Although the youth
value the need to encourage friends to live by Christian values and morals, are strong
believers, and view sex as a special gift to be handled with care, their Christian life seems to be
superficial. They are torn between two worlds: Christian values and materialism. They want to
be associated with success and big posts.

There seems to be some stereotyping on beauty as having light skin and thus the need to
tune only the ‘beautiful’ or ‘handsome’ similar to those portrayed by the media. Many believe
that wearing the best clothes is vital, probably an aspect of role modeling. At the same time,
they want to emphasise integrity in life.

What is clear in the minds of the youth in Xaren is that peace is valuable, getting the
best profession is vital, being accepted is joy, having freedom to act responsibly is happiness,
love is a virtue which should be upheld by all, coupled with honesty and commitment to the
common good.

The youth also have projects for their lives. All of them wrote down their
dreams. Most of them would like to take up good professions like musicians, pilots, managing

directors. pharmarcists, doctors, nurses, politicians, and architects, just to mention a few. Those
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in school pointed out that they would like to complete their studies successfully. The working
lot had hopes of getting promotion or further studies.

In this chapt‘er, we have established, by way of research, the fact that the youth are
using the media to gratify their needs. Resuitantly, the behavior, attitudes. values and beliefs of
the youth have been somehow influenced.

It is interesting to note that the Catholic youth in Karen identify the church as a place
where they can have peace and tranquillity. Their yearning for this tranquillity should not
escape our attention. We should put this confidence of theirs into a positive use. We need to
use the available mass media not only to keep them happy but also to help them deepen their
faith. At this point, what we can expect about the medium to be used to evangelize the youth in
Karen is an audio-visual medium owing to their high affinity to such medium.

The subsequent chapter gives some recommendations and a plan for pastoral

implementation.
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CHAPTER FIVE

There is always a difficult in moving from theories to the actual implementation of the
theories. Our understanding is that having so many theories which cannot be applied practically
in mission is tantamount to lip service. We therefore take this bold step to give some
recommendations on how the mass media can be used for evangelizing the youth in Karen. The
muitiplicity of the mass media and the available resources should guide us in our steps towards
achieving our goal.

5.1 RECOMMENDATIONS

1. The mass media are to be used for evangelization of the youth in Karen. The youth should
be involved in the process of using the media critically.

2. The medium used must be cost-effective and appealing to the youth. From our research, we
found out that the youth are more inclined to audio visual media.

3. Because of the immense cost of airing programs in the mass media, a bold beginning with
an affordable ‘community’ or group medium will be appropriate. This takes into account
the available resources and encourages the participation of the youth.

4. The medium used has to meet the needs of the youth and hence be able to have an impact
on their lives.

5. lnvolving the whole parish in the project is important. The initiative should be conceived as
a ‘parish project.” The parishioners should take the initiative to become local donors in
terms of hardware, software and moral support. They could form a movement - Support for
Youth Evangelization Movement (SYEM)

6. Continuous evaluation is necessary to find out whether the mass medium meets the goal of

the project.
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7. From the evaluation, the programs which effect best results should be considered for
sharing with the youth of other parishes. It is vital to establish a network with other
parishes so that the youth can exchange the best videos.

8. There is a need for people to do a wider research on the manner the mass media aftects
the values of the youth and therefore propose a pastoral strategy through which negative
values of mass media can be sified.

To make the above recommendations viable, we now recommend a media

project which will be our pastoral vehicle for implementing our theory.

52 KAREN YOUTH MEDIA PROJECT
It is the right time for the church to mse up and use the available media for
evangelization. This project is aimed at implementing this long awaited recommendation.®
PROJECT DEFINITION
Our project will be called Karen Youth Media Project (KAYOMP). Its aim is to
promote integral evangelization among the youth in Karen by means of modern media.
TARGET GROUP
KAYOMP will target Christian youth in Karen. The idea will be to form a community
of youth in Karen which can eventually be reliable for evangelizing other youth in Nairobi and
their rural homes.
COMMUNICATION NEEDS OF THE YOUTH
From our research, we established that the youth have various communication needs.

They need information, education, entertainment and time to relax with peers. The youth of

Karen showed a high affinity to audio-visual media. In order to built a community where

32 A}l the documents of the church mentioned in chapter two pointed to this praxis which is long overdue and thus
deserving to be implemented immediately.
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everybody has a sense of belonging, participation must be encouraged. One way of encouraging
participation is having an audio-visual medium which allows the youth to contribute even
during the process of viewing. The best audio-visua; medium thus is a video. KAYOMP will
purchase videos from video kiosks and studios like Ukweli Video Studio.® Secular and
entertaining® videos should be given priority. Such videos are rich in religious symbolism and
can instil Christian values to the youth. They also provide a good ground for debates especially
on the characters. Moreover, “the visual media can be enormously effective instruments for
filling people’s minds with powerful images calling them to justice, love and compassion. As
people are drowned in floods of hateful, brutalizing images, there is a crying need to enable
them to visualize and imprint in their hearts pictures of tenderness and human sympathy,
fairness and justice, forgiveness and patience, compassion gnd charity.”®

Videos are proper for education, entertainment, information, and relaxation purposes.
They express the reality in both sounds and images. The video can be paused if there is a need
for explanation from the facilitator or contribution from the youth. It can even be used by
illiterate youth provided that an explanation is given by the facilitator. The video has the
poteney to promote the participation of the youth. Group discussions can be held after viewing
the video to deepen and clarify issues. Above all, the video is ideal because the image plays a

Jarge role in communication. Morcover, the youth are lovers of the video as Karin Barber

8 [jkweli Studio has over 4000 programmes of different lengths which are ideal for the integral evangelization of
the vouth. As on 19th of November, Ukweli had 69 tapes on AIDS, 22 on alcoholism, 10 on drug abuse, 100 on
bible stories, 91 on entertainment, 68 on evangelization, 33 on family life, 9 on NFP, 22 on health and nutrition,
31 on justice and peace, 84 on youth awareness, 75 on world-wide political issues, 45 on Marian devolion, 33 on
liturgy, 10 on SCC’s, 35 on Satanism and cults, 35 on spirituality, prayer and meditation, 14 on tourism, 56 on
pro-life. and 14 on women gender and development issues just to show the richness. (Catalogue as read on 19th
Nov. 2001)

% Videos like Lethal Weapon, Abandon, The Predator, Edward Scissorhands carry deep Christian values. if
critically anaylysed, we can discover much religious symbolism which can mould our way of thinking.

¥ Oskar Wermter, “Mass Media Madness and Meditation Spirituality and Lifestyle,” Educommunication, 50 (June
20010). 75.
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proved. “as objects of consumption, videos are luxurious ... the youth browbeat or blackmail
their struggling parents into renting for thetr creation.”®®

From the uses and gratification’s theory, we can understand wh; the youth will like the
video: they are in need of information about their developmental crisis, alarming diseases like
AIDS, drug abuse. scripture, family life and marriage, love and friendship, health and nutrition,
justice and peace, liturgy, ecology, morality, politics, and gender issues, just to name a few. At
the same time, the video will quench their need for entertainment.

The video will thus provide “surveillance,”™’ feeding the youth with the information
that they need to know about life. The video will help the youth to come together for a common
purpose and hence form a community of socialization. Because of their cohesion, they can
share what they have learned with other youth hence effecting the ‘youth evangelizing youth’®
model of evangelization.

The video will promote the African values of community life: respect, participation,
problem raising and solving , self expression and group action.

OBJECTIVES OF KAYOMP
1. To establish a video library in Nairobi West Deanery.®

2. To purchase ‘edutainment’®

videos.
3. To open up a counseling center for youth in Karen.
To form a project team in charge of the three activitics above. This team will also make all the

major decisions of the project. KAYOMP will have four departments: video library, video

purchase, evangelization and counseling.

8 Karin Barber, “Preliminary Notes on Audiences in Africa” in Aftica, 67(1997), 359.

¥ The media survey for information, whether local or global, and amplyfy it. This amplification helps individuals
to make decisions to live better or even survive. During an outbreak of a serious disease like anthrax, the media
inform the people and the movement of livestock from affected to non-affected areas is slopped.

*¥ Widening the scope from the parish fo the deanery also widens the potential audiences and thus reaching out to
as many youth as possible.

* These are videos which combine entertainment and education as their goal.
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THE PROJECT TEAM

The team will include the deanery youth chaplain, youth leaders drawn from all the
outstations and schools in the deanery, and representatives from the three departments.
Volunteers who can offer professional help in any of the services of the project will be
solicited.

KAYOMP MANAGEMENT?

The executive management team will include the deanery youth chaplain, the general
coordinator, secretaries from every department, the department heads and the staff comprising
the three departments. These will work hand in hand to implement the decisions of KAYOMP.
The project will be situated within the premises of Karen Parish.

RESOURCES

Karen Parish has donated a hall with offices, a TV set, public address system and a
VCR. The required resources thus include, a desktop computer, hard cash for purchasing
videos, and a car for mobile services. Local contributions will be solicited from individuals and
groups. There will be a collection every first Sunday of the month for the project. This will be
followed by a major *harambee’ to meet the needs of the project. Individuals who wish to help
in purchasing the prescribed videos will be appreciated. A request for help from external
donors will be send by KAYOMP management.

STAFFING
Employees will be trained to ensure quality work. KAYOMP will ensure that work

description and organization is planned before hand.

™ Qee the Appendix 111 for KAYOMP managemenl structure.
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SELECTION OF VIDEOS
. To reduce expenses,qi KAYOMP will use available videos from Ukwell Studios and
other Video Shops. The major work will be selection of the videos. This work will be a
combined efforts of the project team. As far as possible, professionals in video production
will assist the selecting team to select videos which meet the needs of the youth as per the
objectives of KAYOMP. The videos should also meet the communication demands of the
target group as stated carlier: they should have the potency of retaining the audience. The
youth are full of emotions and would be most attracted by videos which tell the story of life
experience rather than documentaries. Life dramas can make the youth more involved since
they can compare the realities with their own life styles.
. Akin to the establishment of the library, a counseling center will be established to help
the youth to cope up with their developmental crisis.
DISTRIBUTION/VIEWING
Priority will be given to the target audience. Viewing will be as per the arrangements
reached between the youth and KAYOMP management team. Notices will be put up in good
time to make sure that the youth avail themselves.
PROJECT BUDGET?”
KAYOMP will run for a period of four years in order to initiate its goal. The budget
proposal includes the four years. The structures will remain at the service of the community

after this period. Approximately, this initial project will cost Ksh. 839,000.

? The cost of production of a 13 series video programme costs 25,000 US dollars. Editing a video production
costs 90 US dollars per hour (information from Fr. Kivuva of Ukweli Studio). Therefore, it is logical to utilise the
available videos in order not only to cut down the expenses but to make it easy to implement the project.

7 See Appendix IV for KAYOMP Budget.
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CONCLUSION

As a pilot project aimed at meeting the church’s overdue dream of using the mass
media for evangelization, this project deserves to be implemented. The same youth will t‘)c
able to spread the good news to fellow youths in the city, their rural homes and villages.
KAYOMP is an important project if we are to be assured of the Kenya and the church of today
and tomorrow. Our hope is that people of good will and donors will help us to meet the cost of
the project. The words of Fr. Quinn’® should encourage us, “teach people how to use video
images as an education tool and a pastoral tool, a social tool, a tool for development ... to

promote your own work.”**

9 Father Quinn is the director of Ukweli Video Studio.
™ paraphrased from Fr. Quinns address to the students of the Mass Media and Society class on a visit to Ukweli
Video Studio on 19th Nov. 2001.
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GENERAL CONCLUSION

“Dear young people, the synod asks you to take in hand the development of your countries, to
love the culture of your people, and 10 work with for its renewal with fidelity to your cultural
heritage.. above all through the witness of your Christian Jaith™

This appeal addressed to the African youth gives substance to the present study. The
youth will contribute to the future and hopes of Africa only if they are rooted in sound
Christian values. To evangelize the youth is a major task entrusted to us by the African Synod,
however, our study demonstrates that the youth, especially in urban areas, are highly influenced
by the mass media, whose content, in the medium and long term, affects their opinions and
values. It is evident that the catholic youth of Karen are divided between the values of the
Gospel and the “idols” of materialism and consumerism.

Our study shows how much these young people, full of energy and talents are “in love
with audiovisuals™ and entertainment. We are sure that those very media which can lead them
astray can become wonderful tools to help the youth deepen their own faith in God, their
longing for peace, their striving for true love.

The project we have outlined is a possible pastoral strategy to evangelize the youth in
Karen: it pays attention to their ‘culture”, a culture in transition, highly affected by the modern
means of communication. At the same time, the project treasures the traditional media, with
their accent on interaction and participation, by converting mass media, like films and videos,
into group media.

“Today the church has at her disposal a variety of means of social communication, traditional
as well as modern. It is her duty to make the best possible use of them in order to spread the

, 96
massage of salvation...

"% john Paul 11, Ecclesia in Africa, No. 115.
* )ohn Paul 11, Ecclesia in Africa No. 125.
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Our research about the youth in Karen has oriented a pastoral project, which tries to implement
some of the recommendations of the African Synod. To evangelize the youth, especially the
urban youth, is a re:;;I challenge. We are equipping ourselves to face it with courage, by
venturing into what the youth like. If we realize the potency of the mass media, we can start

using them for a more effective youth ministry. Believe with us that this is possible!
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APPENDIX L: PARISH NEWSLETTER

Our Lady Queen Church

Karen Parish, P.O. BOX 24829 TEL. 882912,

ren Parish

aliyomo:

TEREHE YA 'AROKIA ]

STORIA YA PAROKIA 1
IMO LA PILI 2
JiLLE 2
"ARATIU 2

ul of my saviour, saactily

y breast, body of Christ, be
ou my saving Guest Blood
iy saviour, bathe me in thy
Je, wash me in waler, flowing
om Wiy side.

Sirength and protection may
y passion be, ) Blessed Je-
s, hear and answer me, Deep
thy wounds, Lord, hide and
elter me; So shall 1 never,
wer parl [rom thee.

Guard and defend me lrom

e foe malign, in death’s dread
omenis make me only thine,
1 me and bid me, come to
ee on high, where | may

aise Thee with thy Saints for
3

Jumapili ya 23 Mwaka C

Tarehe 9 September 200

SHEREHE YA PAROKIA

Mwaka huy lunaunganisha pamoja
shierehe ya Parokia pamoja na
ulunguzi wa ukuembi wetu. Kama
Parokia tunayo kila sababu ya
kusherchekea Ukumbi huu unasi-
mama kama ishara ya mvelckeo
wa viongozi wety, na kama alama
ya imani #ia ukarhinu wa wana
junhiya yetu, na ishara ya malu-
maini ya bandaye ya kanisa lcle
hapa Katcn. Hivyo tunayo kila
sababu ya kusherekea lco.

“Ni natti kati yenu, ambaye ana-
taka kujenga maara, asikac chiwi
kwanza kabia va kuanza kazi ya
ujenzi na kuona gharama iinkay-
otosha kumalizia jengo lake?”

Y esu leo hii katika Injili anatupa
mfano unalingana aa tukio linale-
fanyika hapa kwelu. Kama {ukia-
fuala Bwana welu Yeso Kiistu,
basi kila nungja wetu, basi tutajua
ni kitu gani tunalnkiwa kukifanya.
Kristu anatuambin kuwa ai lazima
tukac ehini na knfanya mahesabu
yatakayotuwezesha kumaliza
mradi tulio nanza.

Wakati mradi huu ulipo anza
ucnda kuna weagine waliosema
isingckuwa rahisi, kwani weugi
walikuwa wonaliofia sababu 7a
kinchumi, lakini kwa kuwa tuli-
kuwa na walu weagine ambao

hawakujali sana sababu hizo, na
kumtegermea Mungu zaidi, basi
mredi welu nmeweza kukamilika,
Kwa upande mwingine, tulikuwa
aa walu ambac walikuiwa na upco
wa mbali, ambao bila ya wao ha-
Luna kitu chochote kiageliweza
kufanyika. Wao walimwanini
Mungu aa walikwwa na malumaini
makubwa kwa wanajurihiya, na
hivye ndiyo maana watianza kazi
hii ya njcnzi, Watn hawa walita-
fakari vizun kuhusy mradi hou,
walikaa chiai mara nyingi. waka-
jadili na baadn ya mabishano
mengi yenye malanikio kaz
ikaanza,

Bila ya kufanya hivyo, basi tus-
ingekuwa hapa leo hii tukishcre-
hekea mintunda ya kazi ya mikono
yetu. Huu ndio nfano ambao Yesu
anawcka mbclc yetu beo hii,
Kwani bifa ya kufanya badala ya
kuwa {unasherehekea leo, waiu
wangekwwa wnratochek s,

Leo hii Yesu anatuniia mlfno hoe
wa wjenzi wa nutara kiambia
maana va kuwa Mkristu na ku-
jenga jumuliva ya Kikristu. Kazi
ki inahitnj upeo wa hali ya jee,
na kukaa chiat kefanyn mipango
inayofna, Sivo kavzi rahist kuwa
Mkristu, ai Inzima kwanza tufanyc
kazi. Inafurahisha wakati unapo-

lambiia kuwa wewe i kiini— b
katika mwili wa Yesu. na ni fu
kui{wa kiwa mfuasi wa Yesu
Mwana wa Mungu aliye hai, m
wa Maria, mkombozi wetu na
yetu. Kuwa nimoja wa wanafan
ya Kristu i jambo amhimu na
kufurahisha, lakini ni lazima t
gaike na kufanya kazi itakavo |
fanya kustahili kuitwa wakagisty
tuweze kulanikiwa inatubidi ki
mnara kihva aa miazamo mpya
Lazima {uweze kwenda na wal
Na ili {wende na wakati. lazim
macho na tnweze kusikia saulr
kila mara katika maisha yewu.
takiwa kumjua Kristu pa mipa
yake kweln sisi. Pia tunatakivi
katika mipange va maisha yels
shirikishe Yesu ili tnweze ku-
fanikina, Kama tukifana hivy
yolc lufanyayo valakuwa rasm
kubwa kweltu sisi. na tutaendel
kwjcngn maisha yelu katika ms
ulio imara. msingi wa jumuhiy
Kikatoliki wa kanisa fetu Hape
Karen.

Basi tuntwombe Roho wa Bws
alyangazic il luweze kuona ha
yole tunayawesa keyvalanya as
na hekima ya knyaliniksha kal
upco unaofalan.

VAZO KUU LA WIKI
Maana ni nani kati yenu
ama okitaka kujenga
yumba, asiyeketi
wanza na kuhesabu
harama kwamba anavyo
ya kuumalizia?l”

OUR LADY QUEEN—KAREN PARISH - HISTORIA FU

*Uarakia hii Mwanzoni ilikwwa
sti kiganga (Chitstation) cha
Parokin ya Si. Auslin.

* Hikuwa parokia mnmma De-
semba 1953, Fr. Farrel, ku-
tokn Ngong ndiye aliyekuwn
parako wa kwimza. Alijengn
kilisinda el mabati, hili adilo
Lililokuwa knnisa la kwanza.

* Mwuka 1909 Ngong dilaanywn
kuwst jimebo, na hivyo karen
ikabmki katikn jimbo Ia Nai-
robn. Kati va mwaka 1960 ua

INGA, kanisa, nywnbia va
parvkann oy umba ya masista
vilijeagwa. Pia shule yi
msingi ya St. Mary ilian-
zishwa wnkati hu

* ‘Tangu mwaka 1980, vi-
gango vy a Ngnandu, Dagor-
clti, Butbul, na Langain, vil-
imdolewa kuiaka kwenya
patrokin hii va Koren,

*Mwaka 1990, makanisa ya
Karitule na Muiuint yahi-
jengwa. Na hivi gdivya vi-

ganga (el statioins) ki za
P'arukia yetu,

- Badu tuata kazi kubwi wbele
yolu ya kujenga jumuhiyn ima
ya kikeistu. Na hii italfnywa o
sisi wenyewe kwa umoja aa
wshirikinnoo, kama tulivrowez:
kujenga wkumbi wetst huu,

- Daima tukumbuke kuwa "Ui
ui nguve, na ulengang ni wdh
Hivyo basi tumwombe Mungy
weln azidi kuibariki parokia ¥




APPENDIX [I: PARISII NEWSLETTER

omo la kwanza wisdom 9: 13-18 g, 010 Pili Filemon 9-10, 12-17

MASOMO

Greal crowd accompaitied Jesus on his way a
twrmed and spoke to them, “IF any wan comes

Vhat;man imleed ean know the infen- Pantlo mzee na sags mlungwa wa Kriste me withonl llalil::g his Father, mother, wile, cl
me of God? Who ean divine Cthe witl of Yesu pia nakasili kwa ajili ya mioto dren, brother, sisters, yes and kis own life too
e Lord? The "?"5""""“!4“ of martals e witngy niliyemzan kaliks vifunge vvangn, 2:;;?:.:2:;251:?;2::(:;2?:; :;l::;:;:s ol
o amgt our indentbons nngtalble; for a yanui, Onesme; niliye mbima kwaka, yoye ~Adad inddoed. which of you haic, intcrding fo
m“‘"""'" budy pruss«!s.dnwu the soud, mwenyewe, naang i moye wangu hasa; build a tower wornld not first sit down and we
wl this tent ol cluy weighs down the antdamye wimi nalitaka akae kwangu, oul the cost To see il he had enough to conple
eming miad. [Lis hand enaugh forus 10 ypue kunitemikia adala yako katika vi- Otherwise, if e Laid the fordation and then
ork st what is on rarth, Inboripus (o fungo vya Dnjili, Lakini sikutaka kulesda found himscll unable 1o finish the work, the
pow what lies wilhin our reach; whe, jumibo klote ispekawa kwa shauri lako ili calookers would atl start making fun of him:
wen, can discover wlat is in (he heavens?  gwamha wema wako usiwe kama kwa saying, ‘Here is a man who started lo build &
s for your inteatian, wikt oadd have lazima, bali kwa liaci. Maana, labda ndiyo was unable ta .ﬁ"mh’ Oraggm, whal king f:
arnl it, had yau not granted Wistdpm and mh.ﬂml aliten k Ia. ili ing p war against another km.g wonld not fir
o o i sngwa nawe kwa muda, i uwe down and consider whellier with ten thousaix
it your Holy Spirit from above? Thus mitye tena milele; tukea sasa, si kama he could stand up to the other who advanced
ave the paths of those na earth been minmwa, bali zakli ya mumwa, adugu against liim with heenty thousand? if not, (he
raightened and mes been tanght what mpendwa; kwangu mimi sana; na kwaky while thie other king was stitl a long way ofT,
leases yau, and saved, ly wisido. wewe zaidi sana, [atika mwili na kalika would send envays (o sue for peace. So in tin

esponsorial Psalm

Bwana. Basi kama ukiniona mimi kuwa
mehirikn nowe, mpokee buyu kama pimi

same way, none of you can be my disciple ur
he gives up all his possessions.”

. O Lord you have been our INWEDYEWE.

efuge from one generation to
he next.

Injili Luka 14: 25-33

JAADIH YA NYIMBO ZA KHGELEZA
radse (o the Lord, the Almighty the king of cres-
am, O my sout pratse him for hie is youw bealth and
alvation All you wha heer, now to his altar drow
ey, joia in pofowd adoration

raise o he Lord, ket ws offer cwr gifl at his alter. Let
of Dur sins and Liensgs esanns frow couse us lo falter,
“rist e 11igh e, bids us all jmnin his leasy, vic-
ims witls bimn on the altor

raise 1o the Ford who will prosper our work and de-
end us, sely his goodness and wercy here daily at-
end us Ponder anew, all e Almighiy can do, be wha
vilh love will befriend us.

Wnise 1o the Lord, O fet all that is in ns adore Him
ALl that has lile and breath come naw, wilh praiscs
wlore hin, let the Amen_ sound ham his peoprle again,
ww s we worship befose him

The Lovd is iy Shepherid, "I not want,
Muakceth e dovwn o lig, 1y pastutes greern,
lic Tendeth mc, Whe quict waters by,

Wy soul he dath restore again, and e 1o walk dolh
nake, wilhin the paths of rightcotsness, ev'n Tor his
il Minne™s sake,

Ve tho 1 walk in death's dink vale, yet will | feur no
1 Far thor mt with wie, and thy sad and stall camfont
shl|

My table thou hast furnished in juesence of my foes,
My head thou dost with o savint, And By cup over-
Tyws

Croodiiess ol mercy all my hfe shall stnely tollow
me Amdin Ood's house toreveo mo e, my thvelling
place sholl be

GO R

3 SIKUKUU YA PAROKIA NA UFUNGUZI WA UKUMBL, t%
HUU NDIO UTARATIBU WETU
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sMWANZO: 2-13 (Swaliili), # 31— English.
*MlsA: 1-7,

*KULETA BIBLIA: Nitatangaza neno lake Bwana kwa mataifa mbalimbali

. oh 12
Ugands—-{uimbe na kumsifu Mungw (Sacred Heart Sislers) &
Fanzania ...... Kenya, -.-.., Somaijis... Fuimbe na kumstfa Br. 3

*SOMO 1 Wisdom 9:43- 18 ; SOMO I§ Philemon: 9-18, 12-17 {Swahill)

* eMAOMBI: 1) Karlnde—Kawahill— Kumshukuru Mungu

2) Kuren— Eaglish— Kuomben Parokis

3) Mutuinl—Snahili— Kuombes Famliiis

4) Refiglovs— English— Kuomben miito katika Parokis
MATOLE(:  #63,#58 (Swahili)or#5-7,
KULETA MATOLEQ (Vouth)
e Mungy Muumha twakutolca sadabn safl, Ee Baba pokeza2

Sadaka, Ec Haha pokea 32 Tunukutolea sadaka saflx2

MAGEUZO : §-2 (Swabili) : OUR FATIIER: Rejolce in the Lord

EXTYIY Y

* AMANLE: Tanaoniba amant:
» COMMUNION: # 80, # 8-23 (Swahlil # 77

* KUTOKA: # 8- 33 (Swahlli)

e SOFUBA: VIBURUDISIN: KUKATA KEK]

I B
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KAYOMP MANAGEMENT STRUCTURE

GENERAL CO-ORDINATOR

GENERAL SECRETARY

)

I

VIDEO LIBRARY
DEPARTMENT

i
w

HEAD OF DEPARTMENT
'y

ﬁ

CHIEF LIBRARIAN

STAFF

A

YOUTH COUNSELLING
DEPARTMENT

i

HEAD OF DEPARTMENT

H

YOUTH COUNSELLOR

STAFF

APPENDIX HI

VIDEO PURCHASE
DEPARTMENT

i

HEAD OF DEPARTMENT

!

VIDEO PURCHASE
MANAGER

!

STAFF



ITEM/PARTICULARS
MEETINGS: with project officer Deanary
youth chaplain and project team

RENOVATIONS Rent
Furniture

EQUIPMENT

Stationary

Other accessories

STAFFING

Laying down work description/organisation
Salaries

Training counsellors

VIDEC PURCHASE

Selection costs {transport)

Purchase @500 Ksh.

Distribution

- EVALUATION

ADVERTISING

SUBTOTAL

LOCAL CONTRIBUTION
Hall and offices

VCR

Pubiic Adress System
Monitor

SUBTOTAL

CONTINGENCY
Running costs
Electricity bills
SUBTOTAL

YEAR ONE
3,000

5,000
60,000

5,000
5,000

8,000
80,000
70,000

5,000

2,000
2,000
225,000

200,000
8,000
10,000
12,000
230,000

3,600
5,000
8,000

KAYOMP TENTATIVE BUDGET

YEAR TWO
3,000

5,000

4,000
5,000

60,000
70,000

10,000
3,000
2,000
2,000

164,000

3,000
6,000
9,000

APPENDIX IV

(CURRENT EXCHANGE RATE 1US$ =78 Ksh)

YEAR THREE
2,500

5,000

2,000
5,000

60,000

3,000
10,000
2,000
2,000
1,000
92,500

3,000
§,000
8,000

YEAR FOUR
2,500

5,0C0

2,000
5,000

60,000

10,000
3,000
3,000
1,000

91,500

4,000
6,000
10,000

TOTAL
11,000

20,000
60,000

13,000
20,000

8,000
240,000
140,000

8,000
30,000
8,000
8,000
6,000
573,000

200,000
8,000
10,000
12,000
230,000

13,000
23,000
36,000



NET BUDGET
IN KENYAN SHILLINGS 463,000 173,000
IN US DOLLARS 5,936 2,218

101,500 101,500 839,000
1,301 1,301 10,756

APPENDIX IV



APPENDIX V
QUESTIONNAIRE
Dear friends, 1 thank you for accepting to participate in this research study we are
nducting on the media use. In answering the questions, keep in mind that there are no right or
-ong answers: your opinion is what matters. Every information given will be treated with great

nfidentiality. Be sincere in your answers because the information you give will help us and
her young people like you to understand the world of the youth. Please, don’t write your name

1 the questionnaire.

MASS MEDIA
In the following questions, tick the appropriate answer.
We have a family Television Yes ... No ..
At home there is no TV set (tick only if there isn’t) ............

Who chooses the programs which you watch?

We have a family Radio Yes ... NO ..o
At home there is no Radio set (tick only if there isn’t) .........
 Who chooses the programs which you listen to”
Myself ....... My parents ... My elder brothers and sisters ... My friends .........
. | have a personal Radio Yes ... No ...
). We have a family Video Player Yes ... NO .o
0. At home there is no video player (tick only if there isn't) ..........
111 have my personal Video Player Yes ... No ...
12. Who chooses the Videos that you watch?
Myself ... My parents ........ My elder brothers and sisters......... My friends .........
13. My parents encourage me to interact with other young people Yes ... No ...

14 My teachers encourage me (0 interact with other young people Yes ... No.......
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rite the time you spend on average doing the following activities and the number where
plicable. To make your answer easier, let us refer to the PAST WEEK.

How much time did you spend watching television last week? ... hours.
How much time did you spend listening to radio last week? . hours.
How much time did you spend using the Internet last week? .. hours.
How much time did you spend reading books last week? hours.
How much time did you spend reading novels last week? ... U hours.
How much time did you spend reading newspapers last week? .. hours.
How much time did you spend watching videos Jast week? . hours.
How much time did you spend reading magazines last week? hours.

How many videos did you waich at home in the last month? .o

) How many movies did you watch in a theater in the Jast month? ..

Arrange the following TV CHANNELS according to the frequency you tune to them.
( you may add any channels not included in this list)

ation Television, KTN. Family Television, Stellevision, KBC Television, Channel O, Metro Television.

4 7
3 8
6 9

Arrange the following RADIQ STATIONS according to the number of hours you tune to
them. (You may add any station not included in this list)

BC. KISS FM . FAMILY FM, KBC CENTRAL STATION, BBC, CAPITAL FM. KAMEME FM | CITIZEN

M,
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ist the MAGAZINES that you read more or less on a regular basis in order of priority
‘cording to your interest:

4
{
5
6
read the magazines for (tick)
uriosity ........ Entertainment ........... Relaxation ......... Education ......

ist the TV PROGRAMS that you watch more or less on a regular basis in order of priority
ccording to your interest.

5
6
7
8
watch the programs for (tick)
urtosity ... ... Entertainment ........... Relaxation ......... Education. ...

sist the NEWSPAPERS that you read more or less on a regular basis in order of priority
iccording to your interest,

: 7
l 3
| read the newspapers for (tick)

“uriosity ... ... Entertainment ... Relaxation..... ... Education .......
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lake a rough estimate of the time you dedicate to the following activities every week. If the time
‘less than an hour, please specify.

Sleeping e hours.
At school (if sl mschoo) hours.
At work (ifworkimg) e hours.
Playing/hobbies e hours,
Religiousduties e hours.
With age-mates (peers) e hours.
Listcning to music e hours.

he following are some of the reasons why youths use the various types of mass media. Read
hem ALL and Tick only the § most important for you.

1 use mass media to keep up with the modern world (style & fashion) ............
T use mass media to look for models who can inspire my life ..............
1 use mass media to look for ways of keeping fit and beautiful .............
. 1 use mass media to look for answers to my problems
. 1 use mass media to look for job opportunities
5. [ use mass media to air my views on life issues ...
7. 1 use mass media to learn about other lifestyles
3. 1 use mass media to know what’s going on in my country .............
). 1 use mass media to relax
T
Here are a few opinions youths make about their beliefs, attitudes and behaviours with regard to

different areas of their lives. Circle YES if you Agree, NO if you disagree, or 7 if you have no
particular opinion.

1. Sex is a special gifi to be kept wrapped until marriage YES NO
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I belicve what's mine is mine and [ have a right to do what [ likc with it~ YES NO 7

If you don’t have lots of money. you cannot consider yourself successful  YES NO ?
When | geyfor a party, my main worry is what clothes to wear YES NO ?

| would consider using cosmetics to make my skin light YES NO 7
To have sex with mamy partners makes me happy YES NO ?

1t is their own fault if people are poor YES NO 7

~ Safc sex is the answer to AIDS (HIV) and unwanted pregnancies. YES NO 7
It 15 better to have plenty of money than to have plenty friends YES NO ?
0. 1 try to encourage my friends to live by christian values and morals YES NO 7
1. 1 cnjoy watching church programs on TV and reading religious books YES NO ?
2. 1 don’t really feel the need of God in my lifc at this stage YES NO ?
3. 1 want to be strong and defeat everybody YES NO ?
4. When I pray to God, I mainly pray for material things YES NO 7
5 | believe that life 1s sharing the gifts we have YES NO 7
6. 1 would date only those who are rcally beautiful YES NO ?
7.1 often tune to radio stations which give advice on relationship YES NO 7
%. 1 am committed to my religion and 1 defend it whenever others criticisc it YES NO ?
9. | enjoy watching action films (where there is fighting and killing) YES NO 7

'he following are some attitudes youths have about life. Please express your agreement or
lisagreement to these statements by circling the appropriate number.

(1 strongly agree, 2 agree, 3 not agree, 4 disagree, 5 strongly disagree.)

Happy life is ...
1. Having all the money | need | 2 3 4 5
2 Dating the most beautiful person 1 2 3 4 5

3. Ability to speak in different languages ! 2 3 4 5
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Ability to talk about each other i 2 3 4 5

Having a mobile phone ] 2 3 4 5
Having the opportunity to study akroad i 2 3 4 5
Living in a peaceful country i 2 3 4 5
Becoming a great musician like Brenda or Shaggy 1 2 3 4 5
Becoming a great actor like Siti in Tausi | 2 3 4 5
0. Becoming a powerful politician ! 2 3 4 5
1. Being always in the latest fashion I 2 3 4 5
2. Having the ability to develop my talents [ 2 3 4 5
3. Learning a good profession like (write down)..................... I 2 3 4 5
4. Building a family with the person I fove 1 2 3 4 5
5. Being honest and committed to the common good 1 2 3 4 5
6. Having the freedom to do what I like ! 2 3 4 5
7. Being accepted by my family and by my friends 1 2 3 4 5
8. Being able to act responsibly 1 2 3 4 5

y circling the appropriate number, indicate how satisfied you are with the following:
(5=Always, 4=Almost Always, 3=Some of the time, 2=Hardly, 1=Never)

.1 am satisfied that I can turn to my famity for help when something is troubling me.

5 4 3 2 l

| am satisfied that I can sit with my family and crack jokes. 5 4 3 2 |
1 am satisfied with the way my family expresses affection and responds to emotions such as anger,

orrow or love. 5 4 3 2 1

1. 1 am satisfied to be a member of my famly. S 4 3 2

i
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1 enjoy the school 1 attend. 5
| am satisfied that my family allows me to mix freely with my friends. 5 4
. Llike my job. 5
| am happy to be the person 1 am. 5

1 am satisfied with my religion. 3



In the following table, fill in the program or programs you like most where applicable, the place and the time you watch or listen to
them, with who and the benefit you get from the program(s).

Medium Which program(s): list them down, | Time Where:  name | With who: name Why you like the program
(tick) the venue the companions.

Morning

Television

Afternoon

Evening

Night

Radio
Morning

Afternoon

Evening

Night

Internet
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PERSONAL INFORMATION

In the following questions, please tick only what applies to you.

My sex 15 Male ........... Female ........... .
[ live in:
Karinde ......... Mutuin ............ Karen Center ........... Marist ..........
Others (specify)...........cooienn.
I am still in school: Yes .......... NO..coeeeee

Specify the class in which you are
Standard ......... Form ......... College (Year) ......... University (Year) ...........
| am looking for a job: Yes ......... NoO.covrie
[ am unemployed: Yes .......... NO i
My father is: (tick the appropriate answer)
Q A university graduate
a A College graduate
U A Secondary School graduate
J A Primary School graduate
My mother is: (tick the appropriate answer)
42 University graduate
0 A College graduate
0 A Secondary School graduate
a A Primary School graduate
My father 1s (tick the appropriate answer)
U A permanently employed worker

2 A Casual worker



APPENDIX V

' 0o A self-employed worker
4 . :
My mother is (tick the appropriate answer)
0 A permanently employed worker
21 A casual worker

u A self-employed worker

lease fill in the answers to the following questions
. My ageis ..o years.

I work in (Specify the job if WOTKINg) .....ccovvivvniiniiis

lease write your last answer

vy dream is __

Thank you for your participation!
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